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Veer Narmad South Gujarat University, Surat

Business Administration under Commerce Faculty
As per NEP-2020
To be implemented from Academic Year: June, 2024-2025 (Including
Winter Session)



PROGRAM STRUCTURE
BACHELOR OF BUSINESS ADMINISTRATION (DIGITAL MARKETING)

BBA - DIGITAL MARKETING (Semester 1)

Course | Course
Semester Credits
Type | Name

I Major Fundamentals of Commerce 4

[ Major | Accounting For Managers 4

I Minor | Fundamentals of Marketing 4

I MDC Business Organization 4

I SEC SEC-1 2

| VAC | Indian Knowledge System 2

[ AECC | MIL/MEL 2
22

BBA — DIGITAL MARKETING (Semester 2)
Semester Course | Course Credits
Type |Name

II Major | Organisational Behaviour 4

I Major | Fundamentals of Digital Marketing 4

II Minor | Search Engine Optimization 4

II MDC | Environmental & Ecologicaj Management +

11 SEC SEC-2 2

II VAC | Indian Knowledge System 2

II AECC | Communication Skills 2
22




BBA - DIGITAL MARKETING (Semester 3)

Semester COlsty © ailise Credits
Type | Name
111 Major | Service Management 4
11 Major | Social Media Marketing 4
111 Major | Search Engine Marketing 4
111 MDC | Business Statistics 4
111 SEC SEC-3 2
III VAC | Indian Knowledge System 2
111 AECC | MIL/MEL 2
22
BBA — DIGITAL MARKETING (Semester 4)
Semester Loy, || Conese Credits
Type | Name
v Major | Startup and Innovation Management -
v Major Search Engine Marketing 4
IV Major | SEMRush 4
v MDC | Banking and Financial Institution 4
v SEC SEC-4 2
v VAC | Indian Knowledge System 2
v AECC | MIL/MEL 2
22




BBA — DIGITAL MARKETING (Semester 5)

Semester Course | Course Credits
Type | Name
v Internship | Summer Internship Project 4
A% Major | Research Methodology 4
A% Major | Entrepreneurship Development -
A% SEC SEC-5 2
A" DSE IT Tools for Digital Marketing 4
A% DSE Al in Digital Marketing 4
22
BBA — DIGITAL MARKETING (Semester 6)
Semester Course | Course Credits
Type | Name
VI Project | Project 8
VI Major | Strategic Management in Business -
VI SEC SEC-6 2
VI DSE Content marketing -
VI DSE | Email marketing 4
22




BBA — DIGITAL MARKETING (Semester 7)

Semester Course | Course Credits
Type | Name
VII Major | Academic Writing 4
VII DSE WEB Analytics -+
VII DSE Content Management System -
VII DSE Affiliate Marketing 4
VII Training | Global Country Report 6
22
BBA — DIGITAL MARKETING (Semester 8)
Semester Course | Course Credits
Type | Name
VIII Major | Project Management B
VIII DSE Cyber Law 4
VIII DSE | Social media marketing 4
VIII Training | Live project preparation and Report 10
22

Program Passing Rules:

As per University rules.

2024-25)

Program Fees: (Per
Semester)(One time fees
and exam fees are
additional as prescribed
by the university)

(w.e.f. Academic Year :

Semester Tuition Fees : Rs. 25000/-Semester
University Exam Fees : Rs. 900/- [Other one time
/affiliation /exam fees, will be as per the norms of the
University] [The fees for all certificate courses, Skill
Enhancement Courses and Value Addition Courses;
fees will be as per the prescribed limit for per credit as
per the SOP of certificate courses decided by the
university.]




VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

(DIGITAL MARKETING)
Semester - 1
Subject | Fundamentals of Commerce Semester I
Credits | 4 Type Major

Learning Outcomes: At the end of the course, students shall be able to...

LO1 Identify the role commerce in Economic Development and Societal Development.

LO2 Equip with the knowledge of imports and exports and Balance of Payments.

LO3 Acquire knowledge on micro and micro economics and factors determine demand and
supply. An idea of Indian Tax system and various taxes levied on in India. They will
acquire skills on web design and digital marketing.

LO4 Develop the skill of accounting and accounting principles.

Course Content

Module | Content Weightage
| Introduction 20%
e Definition of Commerce — Role of Commerce in Economic
Development - Role Commerce in Societal Development.
Imports and Exports, Balance of Payments. World Trade
Organization.
II Economic Theory 20%
e Macro Economics — Meaning, Definition, Measurements of
National Income, Concepts of National Income. Micro
Economics — Demand and Supply. Elasticity of Demand and
Supply. Classification of Markets -Perfect Competition —
Characteristics — Equilibrium Price, Marginal Utility.
I Accounting Principles 20%
e Meaning and Objectives Accounting, Accounting Cycle -
Branches of Accounting - Financial Accounting, Cost
Accounting, Management Accounting. Concepts and
Conventions of Accounting — GAAP.
v Taxation 20%




e Meaning of Tax, Taxation - Types of Tax- Income Tax,
Corporate Taxation, GST, Customs & Exercise. Differences
between Direct and Indirect Tax — Objectives of Tax-

Concerned authorities — Central Board of Direct Taxes
(CBDT) and Central Board of Excise and Customs (CBIC).
\% Computer Essentials 20%

e Web Design - Word Press Basics, Developing a Simple Website.
Digital Marketing - Social Media Marketing, Content Marketing,
Search Engine Optimization (SEO), E-mail Marketing. Data
Analytics- Prediction of customer behavior, customized

suggestions.
Lab Exercise:
. Build a sample website to display product information.
. Provide wide publicity for your product over social media and e-mail
. Estimate the customer behavior and provide necessary suggestions regarding the

products of his interest.

Activities:

. Assignment on GAAP.

. Group Activates on Problem solving.
. Collect date and report the role of Commerce in Economic Development.
. Analyze the demand and supply of a product and make a scheduled based on your

analysis, problems on elasticity of demand.
. Identify the Tax and distinguish between Direct Tax and Indirect Tax.

. Assignments and students seminars on Demand function and demand curves

. Quiz Programs

. Assignment on different types of taxes which generate revenue to the Government of
India.

. Invited lectures on GST and Taxation system

. Problem Solving Exercises on current economy situation.

. Co-operative learning on Accounting Principles.

. Group Discussions on problems relating to topics covered by syllabus

. Examinations (Scheduled and surprise tests)

. Any similar activities with imaginative thinking beyond the prescribed syllabus

Reference Books:
1. S.P. Jain & K.L Narang, Accountancy - I Kalyani Publishers.
2. R.L. Gupta & V.K. Gupta, Principles and Practice of Accounting, Sultan Chand



3. Business Economics -S.Sankaran, Margham Publications, Chennai.
4. Business Economics - Kalyani Publications.
5. Dr. Vinod K. Singhania: Direct Taxes - Law and Practice, Taxmann Publications.

6. Dr. Mehrotra and Dr. Goyal: Direct Taxes — Law and Practice, SahityaBhavan Publications




VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION (BBA)

(DIGITAL MARKETING)
Semester - |
Subject | Accounting for Managers Semester 1
Credits | 4 Type Major

Learning Outcomes:

LOl Understand financial accounting and develop skill for bookkeeping activity

LO2 Evaluate techniques in preparing the final accounts of firms and companies for the
users of accounting information

LO3 Lear to prepare Cost sheet, Stock Register and budget for financial Planning

LO4

Evaluate cost information for profit and Break even Planning

Course Content

Module

Content

Weightage

1

Introduction of Financial, Cost and Management Accounting:

Definition of Financial, Cost and Management Accounting.
Advantages and Limitation of Financial, Cost and
Management Accounting

Difference between Management accounting with Financial
and cost accounting

10%

Concepts of Financial and Cost Accounting:

Accounting cycle, Double Entry Bookkeeping System:
Preparation of Journal and Subsidiary books (Purchase Book,
Sales book, Purchase Return Book & Sales Return Book)
Three Columnar Cashbook (Numeric), Ledger and Trial
Balance (Brief Concept)

Financial Statement of Company as per company act 2013
(Only Format)

Stock Register (Numeric based on First In First Out Method,
Last In First Out Method, Weighted Average Method)

35%

Analysis of Financial Statements:

Techniques of Financial Statement Analysis (Calculation of
Ratios from the given financial statement as per company act
2013)

Liquidity and Solvency Ratios — Current Ratio, Liquid Ratio,
Proprietary Ratio, Debt — Equity Ratio.

20%




e Profitability Ratios — Gross Profit Ratio, Net Profit Ratio,
Operating Profit Ratio, Return of Capital Employed Ratio,
Return on Equity Shareholder’s Fund
e Efficiency Ratios — Stock Turnover Ratio, Debtors Ratio,
Creditors Ratio, Operating Ratio
4 Budget and Budgetary Control: 20%
e Meaning of Budget and Budgetary Control,
e Preparation of Cash Budget (Numeric),
e Zero Base Budgeting
5 Cost Volume Profit Analysis: 15%
e Meaning and Significance of Marginal Costing
e Break Even Analysis
e Numeric based in Contribution, Profit Volume Ratio, Break
Even Point, Margin of Safety.
Reference Books:
Sr. No. | Book Title Author(s) Publisher
1 Introduction of Accounting T. S. Grewal Sultan Chand & Co
2 Principles of Accounting Rupal Gupta Sultan Chand & Co
3 Modern Accounting Hanif and Mukharjee | Tata McGrew Hill
4 Cost and Management Accounting | M. N. Arora Himalaya Publication

House




VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

(DIGITAL MARKETING)
Semester - I
Subject | Fundamentals of Marketing Semester I
Credits | 4 Type Minor

Learning Outcomes: At the end of the course, students shall be able to...

LO1 Understand basic concepts related to marketing and marketing management.
LO2 Understand various marketing strategies and programs for business organisations.
LO3 Prepare marketing plan of business organisations.

LO4 Generate awareness of marketing.

Course Content

Module | Content Weightage
| Introduction to Marketing 25%
e Marketing - Definition, Functions, Importance, Scope,
e Difference between marketing and selling,
e Core Concepts of Marketing,
e Philosophies of Marketing: Production, Product, Selling,
Marketing, Social Marketing, Holistic Marketing
e Definition, Functions, Importance and Scope of Marketing
Management
11 Marketing Mix - I 25%
e Product: Definition, Levels, Product Mix Decisions, Packaging
and Labelling
e Price: Definition, Objectives, Factors affecting Pricing
Decisions,
111 Marketing Mix - II 25%

e Place: Meaning and Concept of Distribution Channel, Types of
Distribution Channel, Factors affecting choice of a distribution
channel, Packaging and its functions, Labelling

e Promotion: Definition of Promotion, importance of Promotion,
IMC, and its significance, Meaning, Merits and Demerits of
Promotional mix




v

Buying Behaviour

25%

e Consumer Buying Behaviour: Meaning, Factors affecting,
Process

e Industrial Buying Behaviour: Meaning, Factors affecting,
Process

Reference Books:

1. K;)tler, P. & Keller, K.L., Marketing Management, Pearson

2. Nargundkar R., Marketing Management

3. Gupta Seema, Digital Marketing, McGraw Hill, 2017 le




VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

BACHELOR OF BUSINESS ADMINISTRATION

(DIGITAL MARKETING)
Semester - |
Subject | Business Organisation Semester I
Credits | 4 Type MDC

Learning Outcomes: At the end of the course, students shall be able to...

LO1

understand the concept of Business Organization along with the basic laws and norms
of Business Organization.

LO2

understand the terminologies associated with the field of Business Organization along
with their relevance and to identify the appropriate types and functioning of Business
Organization for solving different problems.

LO3

The application of Business Organization principles to solve business and industry
related problems and to understand the concept of Sole Proprietorship, Partnership
and Joint Stock Company etc.

Course Content

Module | Content Weightage
| Business 15%
e Concept, Meaning, Features, Stages of development of business
and importance of business,
e (lassification of Business Activities,
e Meaning, Characteristics, Importance and Objectives of Business
Organization,
e Difference between Industry & Commerce and Business &
Profession,
e Modern Business and their Characteristics
I Promotion of Business 30%

e Considerations in Establishing New Business.

e Qualities of a Successful Businessman.

e Forms of Business Organization - Sole Proprietorship,
Partnership, Joint Stock Companies & Co-operatives and
their  Characteristics, relative merits and demerits,
Difference between Private and Public Company,




e Concept of One Person Company.

11T Plant Location and Layouts 25%

e Plant Location: Meaning, Importance, Factors affecting Plant
Location, Methods to choose location,

e Plant Layout: Meaning, Objectives, Importance, Types of
Layouts, Factors affecting Layout.

e Size of Business Unit - Criteria for Measuring the Size and
Factors affecting the Size. Optimum Size and factors determining
the Optimum Size.

v Business Combination 15%

e Meaning, Characteristics, Objectives, Causes, Forms and Kinds
of Business Combination. Rationalization: Meaning,
Characteristics, Objectives, Principles, Merits and demerits,
Difference between Rationalization and Nationalization.

A% Computer Essentials 15%

e Milestones of Computer Evolution — Computer, Block
diagram, generations of computer

e Internet Basics - Internet, history, Internet Service Providers,
Types of Networks, IP, Domain Name Services, applications.
Ethical and Social Implications —

e Network and security concepts- Information Assurance
Fundamentals, Cryptography - Symmetric and Asymmetric,
Malware, Firewalls, Fraud Techniques, privacy and data

protection

Activities:

e Assignment on business organizations and modern business.

e Group Discussion on factors that influence plan location

e Seminars on different topics related to Business organization

e Case study could be given to present business plan of students choice

e Identifying the attributes of network (Topology, service provider, IP address and
bandwidth of your college network) and prepare a report covering network architecture.

e Identify the types of malwares and required firewalls to provide security.

e Latest Fraud techniques used by hackers.

Reference Books:
1. Gupta, C.B., “Business Organisation”, Mayur Publiction, (2014).

2. Singh, B.P., Chhabra, T.N., “An Introduction to Business Organisation & Management”,
Kitab




Mahal, (2014).

3. Sherlekar, S.A. &Sherlekar, V.S, “Modern Business Organization & Management Systems
Approach Mumbai”, Himalaya Publishing House, (2000).

4. Bhusan Y. K., “Business Organization”, Sultan Chand & Sons.

5. Prakash, Jagdish, “Business Organistaton and Management”, Kitab Mahal Publishers
(Hindi and English)

6. Fundamentals of Computers by V. Raja Raman

7. Cyber Security Essentials by James Graham, Richard Howard, Ryan Olson



oAl [An2lell weuidsH

AN 4

ay R20R3-202%,202¥ -202Y, 20’4 -0
ABILITY ENHANCEMENT COURSE IN GUJARATI - 001

S Al el U] wA et St -001 (02 Credit)

& Ual Ulloet - ul UsUetl weuell Reana T eyt 900, Azl 91 cl W
Haloll culsoea Qs wtal,

AsH -1 5551 ol amoncll Slat At e
1) AHetdT d0e)
(@) [Qzgtel 26el
(5) 2o s UL uals
(5) we A5 AcE WAs
UsH -2, ol , Acdolln )
AsH -3. [AAURLE, s3adl wa A3yDoN uef wdl clgeini arual,
Asi- ¥, [AAR QrcR | yal uell atdl , §53 wudla ysll
deel oju -

oLl e Aseslal , elcogast uslale, o wAd @ardls , WHELdLE.

2. RUAL AR s3ctct Wdls - et Rauusell 33 ofAd A Uiedletor

3. eloldg o HMse ( edaa ol ¢ ). HalRls elddRis, udlel Yrds eisiz, A%xsl2
oAl cauctslRs causRal — wAde sk, (A8l Usal, URNEU Usielol, WHELALE
. 9)%Acl 2toeledslal - Adlos AL, AURAE istd], WRNEU USsISLol, VHELALE

n £

. Ul - ooy Eldc4yrl, W UGABAat, WHELE
- ogdl casel uRu - sTollfl2dls,sTuldel ate, e ulbddstel, UMELIE
. cA15QURHeT -QGY udsaum 2 |, YR2jY (LoD, UMELALE,

o G




I REER-1
| o srefe afRroT e freafiEaTer, aXa
fRdramaT- Herer

‘ AAT-1

(2023-2024, 2024-2035 TaH 2025-2026 & e 391 & fA0)

yraR] Rdsmergmre A s st arer(Hindi Proficiency & Life Skills)
O Ability Enhancement Courses-01 (Credits 02) (Total Marlks-50)
Hegger & fore el e

FHTS ] AR FIY AR ea i IRTd & g Qe -aP1LT T 3T [T |
e - AT, faellA, Jrerenrelf, THsfd ereal 1 aRTa
FHGIETCHRTAR -7 1 el T aRwT
- 2T HTFIAH F WA o= )
1S - 3R RIARER, FErad 3R Rt w a7y
SEHTS- 4 T -Joolas, FEl & IR IR Hell-ada, e v o3 waig o faw-
SECE

¥ fansrer-
O SR 1 3576 1,2 T3 T (15 &) RRreed 597 (5 x 2410 3e)
et 2 I 3. SIS 1 3R 2 W U - U Jel [eicden 97 (13 x 2 - 26 37e)

T%T 4. TS 3/ Frd FIETCAWET (07 x 1 = 07 3eF) IR GRS 4 & Tooraey hgrelr 372rar

O TN Tk 9RaT (07 x 1= 07 37%)

HETqH I



wiatant -2

/25, VEER NARMAD SOUTH
U040 GUJARAT UNIVERSITY, SURAT.

BKS Syllabus for all
UG Programmes
Semester-1

Designed by,

Cenire For Hindu Studies

HRA1Y ¥ FUIYUT dhega,

l




Veer Narmad South Gujarat University Surat

Year: 2023-24

Course: Bharatiya Knowledge Systems —an Introduction Semester: 1

Credits: 2, Hours: 30

Unit -1 | Bharatiya l\’;owledge Systems and Tradition
> Self- Revelation of Bharat.

Knowledge Tradition of Glorious Bharat.

>

» The Sublime Journey of Bharatiya Culture & Civilization.

» Dissemination and contribution of Bharatiya Knowledge |
systems in the world Glorious tradition of Science and Art in
Bharat

6 Unit -2 | The Way of Life/ Jivan Darshan in Bharatiya Knowledge Systems

» Way of life as Bharatiya Knowledge Systems.

» The Implicit Concepts in Bharatiya Knowledge Systems.
Birth, Death, Rebirth, Law of Karma, Idea of Sukhha, Ideal of h
Life, Paap - Puﬁya, Moksha. ‘

> Social Viewpoint in Bharatiya Knowledge systems.

» Co - existence of Nature and Human Nature, Manifold Paths of
Upasana, Value of Harmonious Existence- Ritam. |

» Idea of Vasudhaivkutumbkam.

> Bhartiva Vangmaya and Implication of Wisdom in Social Life.

6 »  Four Purusharthas of Bharatiya Knowledge System.

« Dharma l

< Artha

o Kama

< Moksha




Objectives

>

To uphold perspective and reception of the Indian knowledge system
among the students

To acquaint studen:s to the real essence of Bharat and what is actually
Bharatiya Asmita.

To cultivate the understanding of the concept of traditional knowledge
and its importance umong the students.

To provide a platforn: for discussion, exchange of ideas, and engagement
on the Indian knowledge system.

To explore the contemporary relevance and application of Indian
knowledge systems in society and academia.

Creating sensitivity towards knowing the need and importance of

protecting traditional knowledge.

Outcomes

» Students will have un understanding of the basics of the Indian

knowledge system and its rclevance and applications to various fields.
This will ideally also inspire future research and applications of these
systems in their respective academic disciplines.

IKS can enhance a student's creative skills by allowing them to inculcate
novel thought process.

Additionally, it will help the students build their self-confidence.

It will enhance their aesthetic creativity by nurturing them to be more

open-minded and conlident.




Reference Books:
1. Kapoor Kapil, Singl Avadhesh (2021). “Indian Knowledge Systemns

Vol =T & I1”, Indiar Institute of Advanced Study, Shimla, H.P.

2. B. Mahadevan, Introduction to Indian Knowledge Systems, IISC
Bangalore

3. R. C. Majumdar, Ancient India, Motilal Banarsidas, Publishers, New
Delhi, First edition , Vransi 1952, reprint 2003.

4. Basham, A.L. (ed.). A Cultural History of [ndia, New Delhi, Oxford
University Press, 1975,

5. Sri Aurobindo, The Foundation of Indian Culture, SABDA, Sri
Aurobindo Ashrani, Pondicherry,1972. Also available in Gujarati
Translation as “ Bhatatiya Sanskruti Na Paya.” |

6. Sri Aurobindo, India’s Rebirth, SABDA., Sri Aurobindo Ashram,
Pondichery,1972.

7. Swami Vivekananda, Bharat Ma Aapela Bhashano, Books Libraria,
2020

8. Sharad Hebalkar, Bharatiya Sanskruti No Vishva Sanchar, Sahitya
Sadhana Trust, Ahmsadabad, 2004.

9. Sri Aurobindo and The Mother, Char Tapasyao ane Char Mukti,
SABDA, Sri Aurobindo Ashram, Pondicherry. |

10. Swami Vivekanand:, Sapanao Nu Bharat, Diamond Books, New Delhi.

11. B S Shah, Shikshan Chintakonu Shikshan Darshan, B S Shah
Prakashan,

12. V H Patel, Hindu Dharma Ni Mahanata, Pravin Prakashan, Rajkot,2015

13. V K Bhatt, Sri Aravind Nu Tatva Darshan, University _Gmnth Nirmana
Board, Gandhinagur.

14. Katdare Indumati, Kutumb Aur Kutumb Shiksha, Punarutthan
Vidyapith, Ahmedabad,
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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

Bachelors of Business Administration (BBA)

(DIGITAL MARKETING)
Semester - 11

Subject | Organisational Behaviour Semester II

Credits | 4 Type Major

Learning Outcomes: The students will be able to

LO1 Demonstrate the applicability of the concepts of Organizational behavior of people
in the organization

LO2 Demonstrate the applicability of analyzing the complexities associated with
management of individual behavior in the organization

LO3 Analyze the complexities associated with management of the group in the
organization

LO4 Demonstrate how the organizational behavior can integrate in understanding the
motivation (why) behind behavior of people in the organization

Course Content

Module | Content Weightage
Unit 1 Introduction to OB 10%
Definition, Concept, Contributing Discipline
Unit 2 Perception 20%
Meaning and Definitions, Perceptual Process, Factors affecting
perception, Perception and Organization, Perceptual Distortion
Unit 3 Attitude and Personality 25%
Concept and Meaning of Attitude, Definition, Factors affecting
Formation of Attitude, Types and Characteristics of Attitude, Attitude
and Behavior, Concepts of Personality, Determinants of Personality,
Personality Traits.
Unit 4 Group Dynamics 20%
Concepts and Meaning, Process of Formation of group, Types of
Groups, Usefulness of groups in organization, pitfalls of group
dynamics
Unit § Conflict in Management 25%
Concepts in meaning, Process of Development of Conflict, Functional
V/S Dysfunctional Conflict, Levels of Conflicts, Levels of Conflicts,
Conflict Resolution, Managerial implication




Reference Books:

Sr. No. | Book Title Author(s) Publisher

1 Organisational Behaviour K. Aswathappa Himalaya Publishing
House

2 Organisational Behaviour L.M. Prasad Sultan Chand & Sons

3 Organisational Behaviour Stephen Robbins Pearson Education
Ltd.

4 Organisational Behaviour Subba Rao Himalaya Publishing
House

5 Organisational Behaviour Fred Luthans McGraw Hill




VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF BUSINESS ADMINISTRATION

(DIGITAL MARKETING)
Semester - 11
Subject | Fundamentals of Digital Marketing Semester II
Credits | 4 Type Major

Learning Outcomes: At the end of the course, students shall be able to...

LO1 Understand basics of digital marketing.

LO2 Grasp the applications of digital marketing

LO3 Understand applications and usage of E-mail advertising and mobile marketing.
LO4 Understand the importance of digital marketing and its applications.

Course Content:

Module | Content Weightage
I Introduction Digital Marketing 20%
e Introduction to Digital Marketing (DM)-Meaning, Definition,
Need of DM, Scope of DM, History of DM,
e Concept and approaches to DM, Examples of good practices in
DM.
11 Marketing Automation 20%
e Marketing Automation: Definition, Advantages,
e Marketing Automation Software: CRM, Sales force, Analytics;
Customer Experience (CX),
e How does marketing automation help marketers, Marketing
automation tools.
11 Digital Marketing Mix and Influencer Marketing 20%
e Digital Marketing Mix: Online Advertising, Lead Generation,
Social Media Marketing, Content and Copywriting.
e Influencer Marketing: Influencer, Payment to Influencer,
difference between influencer marketing and celebrity
endorsements.
1V Basics of E-Mail Marketing 20%

e E-mail Marketing- Need for E-mails, Types of E-mails, options

in E-mail advertising, Features of MailChimp,

I




e Mobile Marketing: Overview of the B2B and B2C Mobile
Marketing.

Blogs 20%

e What are Blogs, Importance of Blogs, Personal Blogs, Corporate
Blogs, Popular

e Blog Platforms, what are Tags, Widgets, Blog Optimization, and
Blog Stats.

Reference Books:

1. Dave Evans., Susan Bratton, (2010). Social Media Marketing: The Next Generation
of Business Engagement. Wiley

2. Your Google Game Plan for Success: Increasing Your Web

3. Michael J. Thibault (2023). The Influencer Blueprint: A Step-by-Step Guide
to Harnessing the Power of Influencer Marketing for Business Success.

4. How To Start a Blog (on the Side) by Ryan Robinson

5. George Pain (2019). Marketing Automation and Online Marketing: Automate Your
Business through Marketing Best Practices such as Email Marketing and Search Engine
Optimization

6. Stevan Roberts (2016). Marketing AI: From Automation to Revenue
Performance Marketing

7. Jodie the mom (2023) Email Marketing Planner: Organize and Track Your Emails




VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

BACHELOR OF BUSINESS ADMINISTRATION

(DIGITAL MARKETING)
Semester - 11
Subject | Search Engine Optimization Semester I1
| Credits | 4 - Type Minor

Learning Outcomes: At the end of the course, students shall be able to...

LO1 Learn what search engine optimization (SEO) is and how a Web site needs to be
structured.

LO2 Appreciate the constructs of search engine-friendly Web sites.

LO3 Attract inbound Links from other Web Sites.

Course Content:

Module

| Content Weightage

i

Introduction to SEO ' : 20%

e . Concepts of search engine optimization (SEO), Relevance,
Importance, Popularity, Trust, Authority, Search engines and
directories, How search engines work, Crawlers, robots, spiders,
Algorithms, Search engine indexing, Ranking, Directories,
Website architecture, Static pages, Dynamic pages.

gt

‘"Managing SEOs 20%

e Search engine Friendliness and Specific Rankings Page
coding, Managing spiders/robots, Crawlability, Rewriting
pages, Subdomains, Alexa ranking, Image optimization, Search
Enginé Optimization analysis, crawler issues, remove URLs,
sitemap submission

I

On-Page SEO 20%

e On-page SEO, importance, influence factors, Optimizing Web
Page, Website Optimization, title, description and keyword
tags, header tags, Anchor Text, Navigation Links, Contextual
links, Canonical URLs, Page Nations, keyword research, meta
tag optimization, SEO content optimization, sitemap creation
submission, robots.txt

v

Off-Page SEO 20%




e Off-page SEO, importance, influence factors, Right and wrong
ways to link, Reciprocal links, Three- way links, Purchased
links, Link networks, Redirected links, Link bait, Trust rank and
worthless  links, Quality directories Performing and
Implementing SEO SEO goals, and Commercial intent, Fixing
broken links, Sitemaps, Useful directory links, complaining to
search engines, How to address a copyright violation

Vv Applications of SEO 20%

e Web 2.0 and other important considerations Website
ccosystem, Micro sites, RSS feeds,

e Blogosphere, social media, Google calendar, Press releases, SEO
for blogs, SEO for content management systems, SEO for local
search, SEO for mobile search, Measurements, Google API, SEO
tools, Free tools, Research and resources, Google my business
listing, google places

Reference Books:

e Search Engine Optimization: Your Visual Blueprint for effective Internet marketing. 3rd
Edition (MISL-Wiley)-Kristopher B Jones
e Search Engine Optimization: An Hour a Day-Jenni pegrappone, Gradiva Cousin-Wiley



VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHLOR OF BUSINESS ADMINISTRATION (BBA)

(DIGITAL MARKETING)
Semester - 2
Subject | Environmental & Ecological Management | Semester II
Credits | 4 Type MDC
Learning Outcomes:
LO1 Understand various kinds of renewable and non-renewable resources.
LO2 Understand role of an individual in prevention of pollution and pollution related
issues.
LO3 Define the principles of science, and sustainability, and recognize their role in
evaluating and establishing a viable human society within Earth's systems.
LO4 Describe ecosystems in terms of how they vary, are structured, and function both
internally and as part of the larger biosphere.

Course Content

Module | Content Weightage

Unit 1 Multidisciplinary Nature of Environmental Studies 15%
Definition, scope and importance, Need for public awareness -
Institutions in Environment, People in Environment.

Unit 2 Natural Resources: Renewable and non-renewable resources: 25%
Natural resources and associated problems, Non-renewable
Resources, Renewable Resources - A) Forest resources B) Water
resources, C) Mineral resources, D) Food resources, E) Energy
resources F) Land resources, Role of an individual in conservation of
natural resources

Unit 3 Ecosystems : 30%
Concept of an ecosystem, Structure and function of an ecosystem,
Producers, consumers and decomposers, Energy flow in the
ecosystem-1 .The water cycle, 2. The Carbon cycle,

3.The Oxygen cycle, 4, The Nitrogen cycle, 5.The energy cycle,
6.Integration of cycles in nature, Ecological succession, Food chains.

Unit 4 Environmental pollution and social Issues 30%
1 . Definition, Causes, effects and control measures of - Air pollution,




Water pollution,
Nuclear hazards,
urban and industrial wastes.

studies,

shed management.

Soil pollution, Marine pollution, Noise pollution, Thermal pollution,
2. Solid waste Management: Causes, effects and control measures of
3. Role of an individual in prevention of pollution, Pollution case

4. Disaster management: floods, earthquake, cyclone and landslides.

From Unsustainable to Sustainable development, Urban problems
related to energy, Water conservation, rain water harvesting, water

Reference Books:

Sr. No. | Book Title Author(s) Publisher
1 Textbook of Environmental Studies | Erach Bharucha Universites Press
for Undergraduate Courses
2 Environmental Studies D.K.Asthana, Meera | S Chand & Company
Asthana
3 Environmental Biology Agarwal KC Nidi Publishers Ltd
4 The Biodiversity of India Bharucha Erach Map in Publishing

Pvt.Ltd
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b Sepeslex 2 -
Course Title : Value Education in Bhartiya Knowledge System

Course Code: | No. of Cerdits:02
" Learning Hours:02 Hours /Week

Course Type: Core " \JAC

Offered in Academic Year :2023-24 )

v ‘Objectives: |
| 1. The main objective of this course is to stlmulate ethical reflection,
| awareness, responsibility, and compassion in young students .

o . To provxde them with insight into important ethical principles and values.
3 To equip them with intellectual capacities for respormble moral Judgment.
O vl 4.'To cultxvate not just knowledgeable 1nd1v1duals but also morally upright citizens

who contrlbute positively to society. * "

O

> . -~

I-Outcom'es:' '

After completing this course the students would be able to meet the following

_ 1 Outcomes.

1. The learners would develop a strong sense of nght and wrong,

2. The course would promote qualities such as honesty, patriotism, integrity

| and empathy i -

3. This qualities could not only contribute to their personal growth but also
wmllld contribute for building a harmonious and gompas§ionate society.

| , , .
Unit-1 " t t
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O ” 1. Moral Stories : 1.The Story of tht;, Blue Jackal (from Pénchtantra)
O

X

The Brahmin and the Crooks (from Panchtantra)
A i «
Satyakama : The seeker of Truth ( from Chandogya Upanishad)

w

4. ’Sﬂvetakcm( fromChandogya Upanishad)
' i ,
- ;Lilttle Prince No — Father (The Power of Truth) ( from Jataka Katha)

i

.i '
. Dirty Bath Water ( from Jataka Katha)
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> Y'amas and Niyamas (Patanjali’s Yoga Sutras)(Only introductory explainations
reqmred relating to Five Yamas- Ahimsa, Satya, Asteya, Brahmacharya,
l
Apangraha and Five leamas Saucha santosha, Tapas Swadhyaya and Ishvara

Pranidhana )
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